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Drawing Inferences Group Work and Multimedia Product Rubric
Students’ Names:


Target Audience: 


Multimedia Tool(s) Used:

	Criteria
	20
	15
	10
	5
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Targeting Audiences
	Students target the classroom teacher, classmates, schoolmates, and the world as audiences for their group product.
	Students target the classroom teacher, classmates, and schoolmates as the audiences for their group product.
	Students target the classroom teacher and classmates as the audiences for their group product.
	Students target the classroom teacher only as the audience for their group product.

	Planning
	Students engage in oral conversation and written electronic communication to plan for group products.
	Students engage in oral conversation and written (nonelectronic) communication to plan for group products.
	Students engage exclusively in oral conversation to plan for group products.
	Students do not document their planning methods.


	Criteria
	20
	15
	10
	0

	Content
	Students provide compelling evidence from the text to support their inference.
	Students provide strong evidence from the text to support their inference.
	Students provide adequate evidence from the text to support their inference.
	Students do not provide evidence from the text.

	Content
	Students include specific background knowledge AND research that they used to support their inferences.
	Students include specific background knowledge OR research that they used to support their inferences.
	Students include general background knowledge or research that they used to support their inferences.
	Students do not provide background knowledge or research.


	Criteria
	20
	15
	10
	0

	Using Multimedia
	Students ONLY use original media components that appeal to more than one sense.
	Students incorporate some original media components that appeal to more than one sense.
	Students use only previously published media components that appeal to more than one sense.
	Students’ product appeals to only one sense.

	Works Cited
	Students use only original media and cite ALL of it.
	Students cite all original and previously published media.
	Students cite previously published media only.
	Students do not cite ALL of the media they use in their product.


Total Score: ______________

Comments (on reverse):
From J. Moreillon, Coteaching Reading Comprehension Strategies in Secondary School Libraries (Chicago: American Library Association, 2012). Licensed under the Creative Commons Attribution–Noncommercial–Share Alike 2.5 License: http://creativecommons.org/licenses/by-nc-sa/2.5/.


