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Introduction

B

oomers and Beyond: Reconsidering the Role of Libraries offers a set of new perspectives on aging. It is designed to coincide with growing awareness of the
impact of aging on all aspects of American society and with the exponential
growth in scholarship on aging. These phenomena are due not only to the maturation of the baby boomer generation. They are also due to the growth in the numbers
of adults in their 90s or older and the trend for humans to live longer. They challenge
librarians and others to explore the implications of extended adulthood on professional practice.
Boomers and Beyond offers a menu of provocative concepts and applications. It is
based on three assumptions. First, the lengthening of the human life span will have
profound effects on institutions such as libraries. It is not too early for librarians and
others to reexamine their understanding of aging and older adults.
Our second assumption is that the library profession can benefit from greater
attention to work going on outside the field of library and information science. The
field cannot by itself encompass new scholarship on human development and the
functioning of the brain, new thinking about “place,” or new scholarship on adult
education and extended work patterns, to name just a few. Our aim was to reach
outside librarianship to a broader field of ideas and scholarship.
Third, we expect that with new information, provocative concepts, and a sense
of what may be possible, librarians will be stimulated to use their creativity. At this
stage in understanding longevity, how-to manuals may be less useful than concepts
that can stimulate experimentation. Each community and each library have different
assets, capacities, and needs, and librarians are used to adapting good ideas in their
local settings.
Selection of our “unexpected voices” was not a simple task. There is an explosion
of theoretical explorations and practical developments around aging in areas ranging
from gender, health care reform, and housing to family relationships, mental health,
and artistic expression. Our challenge was to identify individuals whose work has
specific potential to catalyze new thinking about older adults. In meeting this challenge we found it helpful to think about three distinct categories of exploration.
In part 1, “Older Adults: Essential Concepts and Recent Discoveries,” we provide some foundational ideas, an infrastructure for thinking about what Victor and
Joanne Marshall call “new patterns of aging.” These chapters focus on older adults
themselves—what we know about them today and what we are learning about them
as their numbers and influence expand. Along with the Marshalls’ chapter, “New

vii

viii

introduction
Patterns of Aging: Implications for Libraries and Cultural Institutions,” the other
chapters in this category include “Optimizing Health: A Life-Span Approach,” by
Margie Lachman and Stefan Agrigoroaei; “Library Leadership for Mature Adult
Learners in a Changing World,” by Ellie Drago-Severson and Jessica Blum; “The
Importance of Spirituality in an Aging Society,” by Robert Atchley; and “Work and
Purpose after 50,” by Stephen Ristau.
In part 2, “Institutional Opportunities,” we looked for contributions about how
institutions can respond to the new generations of older adults. These chapters include
“In Search of Active Wisdom: Libraries and Consciousness-Raising for Adulthood
II,” by Mary Catherine Bateson; “Information-Questing Moments: Retirement-Age
Americans at the Library Door,” by Ronald J. Manheimer and Miwako Kidahashi;
“Reconsidering Age: The Emerging Role of Cultural Institutions,” by Diantha Dow
Schull and Selma Thomas; “Reclaiming the ‘Public’ Library: Engaging Immigrants,
Building Democracy,” by Nan Kari and David Scheie; and “The Library as Place in
an Aging Society,” by Diantha Dow Schull.
In our final section, part 3, “Librarians’ Perspectives,” three librarians bring a
variety of experience to the question of how libraries will change in the context of an
aging society. These chapters are “Conversations and the True Knowledge of Generations,” by R. David Lankes with assistance from Pamela H. Jureller; “Old Dogs, New
Tricks: The Myths and the Realities,” by Stephen Abram; and “Musings on Challenges for Librarians in 2040,” by Pauline Rothstein.
Finally, we should mention that from the outset of our work on Boomers and
Beyond, we have tried to shape it for multiple uses. One purpose of the volume is
to serve as a text for library education. It also offers opportunities for individual
enrichment and professional development. As a resource for institutional and service
planning, Boomers and Beyond will prompt readers to rethink the entire spectrum of
services for older individuals.

Old Dogs, New Tricks
The Myths and the Realities
Stephen Abram

T

his chapter will address the role of libraries in serving the large, emerging 55+
market niche of users. This group was one of the largest population cohorts in
history (until the Millennials came along), and its members will continue to
influence and change public institutions as they age. In this chapter I will focus on
the technological impacts of an aging population as well as the opportunities for
great library programs that have a positive impact on our communities and the world
at large. I will also outline some of the design considerations for older adult users.
Libraries have always played a role in making communities great and serving as a
form of nonpartisan social glue. As older adults change society with their increased
facility with technology and the Web, we should be encouraged to shatter some of
the myths about older adults and technology, IM, Facebook, searching, communication, and so on. It’s time for libraries to set priorities for the development of
55+-friendly programs and services, establishing not only a physical but also a virtual
presence. This chapter offers some guidance and ideas for progress.
Jakob Nielsen, web usability guru at the Nielsen Norman Group, stated that his
study showing a number of issues with the usability of many websites for older adults
was predictable.

12

Given that most websites are produced by young people who probably take it for
granted that all Web users have perfect vision and motor control, we weren’t surprised that the seniors had a tougher time with the tasks than the younger test participants. What did surprise us is what good sports the seniors were about it. They
tended to see the positive parts in generally negative experiences. They enjoyed a
good challenge. (Nielsen 2002)

Older adults are one of the fastest-growing demographics on the Web, a trend
that is not likely to slow down given the dramatic increase in the human life span.
This trend is particularly important to library strategists because it means that the
diversity of users of our virtual initiatives is likely increasing much faster than our
ability to create programs and services. Because the consumer market has extensively
catered to the boomer population, we can expect boomers to be equally demanding
and have high expectations of their community and public institutions. This will be
an exciting challenge for libraries.
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PART Three  ✦ librarians’ Perspectives

The New Older Adult Library User
23%
22%
13%
7%
4%
30%

Changing demographics have delivered a very different older adult user. For the purposes of this chapter, I will use the Pew Internet and American Life data (Jones and
Fox 2009), shown in table 12.1.
In January 2009, the Pew Internet and American Life Project released new data
on the proportion of generations online (see figure 12.1) and their behaviors online
(see tables 12.2, 12.3, and 12.4). The key tables and charts reproduced here show
much about what we can expect in the future from 55+ users.

Gen X
(ages 33–44)
23%

Gen Y
(ages 18–32)
30%

1
2

Figure 12.1
Makeup of adult Internet
population by generation
(excluding teens)

3
4
5

G.I. Generation
(ages 73+)
4%
Silent Generation
(ages 64–72)
7%

6
7

Younger Boomers 8
(ages 45–54) 9
22%

Older Boomers
(ages 55–63)
13%

Table 12.1

Pew Internet and American Life data: Generations Explained
percentage of
Internet-using
populationc

Generation Namea

Birth Years, Ages in 2009

percentage of
total adult
populationb

Gen Y (Millennials)

Born 1977–1990, ages 18–32

26%

30%

Gen X

Born 1965–1976, ages 33–44

20%

23%

Younger Boomers

Born 1955–1964, ages 45–54

20%

22%

Older Boomers

Born 1946–1954, ages 55–63

13%

13%

Silent Generation

Born 1937–1945, ages 64–72

9%

7%

G.I. Generation

Born before 1936, age 73+

9%

4%

Source: Pew Internet and American Life Project December 2008 survey
a All generation labels used in this report, with the exception of “Younger” and “Older” Boomers, are the names conventionalized by
William Strauss and Neil Howe in Generations: The History of America’s Future, 1584 to 2069 (1991). As for “Younger Boomers” and “Older
Boomers,” research suggests that the two decades of baby boomers are different enough to merit being placed into distinct generational
groups.
b n = 2,253 total adults; margin of error ±2%
c n = 1,650 total Internet users; margin of error ±3%

Table 12.2

Differences in Online Behavior by Age

Go online

Online
Teens
(12–17)

Gen Y
(18–32)

Gen X
(33–44)

Younger
Boomers
(45–54)

Older
Boomers
(55–63)

Silent
Generation
(64–72)

G.I.
Generation
(73+)

All
Online
Adults

93%

87%

82%

79%

70%

56%

31%

74%

Teens and Gen Yers are more likely to engage in the following activities compared with older users:

Play games online

78

50

38

26

28

25

18

35

Watch videos online

57

72

57

49

30

24

14

52

Get information about a job

30

64

55

43

36

11

10

47

Send instant messages

68

59

38

28

23

25

18

38

Use social networking sites
(SNS)

65

67

36

20

9

11

4

35

Download music

59

58

46

22

21

16

5

37

Create SNS profile

55

60

29

16

9

5

4

29

Read blogs

49

43

34

27

25

23

15

32

Create a blog

28

20

10

6

7

6

6

11

Visit a virtual world

10

2

3

1

1

1

0

2

~

Activities where Gen X users or older generations dominate:

Get health information

28

68

82

74

81

70

67

75

Buy something online

38

71

80

68

72

56

47

71

Bank online

*

57

65

53

49

45

24

55

Visit governmentt sites

*

55

64

62

63

60

31

59

26~

31

38

42

30

30

26

35

Get religious information

And for some activities, the youngest and oldest cohorts may differ, but there is less variation overall:

Use e-mail

73

94

93

90

90

91

79

91

Use search engines

*

90

93

90

89

85

70

89

Research products

*

84

84

82

79

73

60

81

63

74

76

70

69

56

37

70

Make travel reservations

*

65

70

69

66

69

65

68

Research for job

*

51

59

57

48

33

9

51

Rate a person or product

*

37

35

29

30

25

16

32

38

31

21

16

13

13

27

*

26

31

27

26

16

6

26

19

25

21

19

12

10

10

19

Get news

Download videos
Participate in an online
auction
Download podcasts

31

~

Source: Based on Pew Internet and American Life Project surveys. Margins of error vary by subgroup; see methodology.
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Table 12.3

Online Pursuits by Generation

Rank

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Gen Y
E-mail

Younger
Boomers

Gen X
E-mail

Silent
Generation

Older Boomers

G.I. Generation

E-mail

E-mail

E-mail

E-mail

Search

Search

Search

Search

Search

Search

Research product

Research product

Research product

Get health information

Research product

Get health information

Get news

Get health information

Get health information

Research product

Get health information

Make travel reservations

Watch video

Buy something

Get news

Buy something

Make travel reservations

Research product

Buy something

Get news

Make travel reservations

Get news

Visit government site

Buy something

Get health information

Make travel reservations

Buy something

Make travel reservations

Buy something

Get news

Visit SNS*

Bank

Visit government site

Visit government site

Get news

Visit government site

Make travel reservations

Visit government site

Research for job

Bank

Bank

Get religious information

Get job information

Research for job

Bank

Research for job

Research for job

Bank

Create SNS profile

Watch video

Watch video

Get job information

Get religious information

IM

IM*

Get job information

Get job information

Watch video

Rate product

Play games

Download music

Download music

Get religious information

Rate product

Play games

Rate product

Bank

IM

Rate product

Get religious information

IM

Read blog

Visit government site

Get religious information

IM

Play games

Watch video

Watch video

Research for job

Play games

Auction

Auction

Read blog

Download video

Play games

Visit SNS

Read blog

Read blog

Auction

Get job information

Read blog

Rate product

Play games

IM

Download music

Podcast

Download video

Read blog

Download music

Download music

Download video

Research for job

Rate product

Download video

Download video

Download video

Get job information

Auction

Get religious information

Auction

Visit SNS

Podcast

Visit SNS

Create blog

Auction

Create SNS profile

Podcast

Visit SNS

Podcast

Download music

Podcast

Podcast

Create SNS profile

Create SNS profile

Create blog

Visit SNS

Create blog

Create blog

Create blog

Create blog

Create SNS profile

Create SNS profile

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

* SNS = social networking site; IM = instant message

Key: Percentage of Internet users in
each generation who engage in this
online activity
90–100%
80–89%
70–79%
60–69%
50–59%
40–49%
30–39%
20–29%
10–19%
0–9%
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Above this line, over 50% of Internet
users in the given generation engage
in this online activity.

Table 12.4

Overall Online Pursuits

Rank

Teens

Gen Y

Younger
Boomers

Gen X

Silent
Generation

Older Boomers

G.I.
Generation

1
2
3
4

Play games

E-mail

E-mail

E-mail

E-mail

E-mail

E-mail

E-mail

Search

Search

Search

Search

Search

Search

Instant message (IM)

Research product

Research product

Research product

Get health information

Research product

Get health information

Visit social networking
site (SNS)

Get news

Get health information

Get health information

Research product

Get health information

Make travel
reservations

5

Get news

Watch video

Buy something

Get news

Buy something

Make travel
reservations

Research product

6

Download music

Buy something

Get news

Make travel
reservations

Get news

Visit government site

Buy something

7

Watch video

Get health information

Make travel
reservations

Buy something

Make travel
reservations

Buy something

Get news

8
9

Create SNS profile

Visit SNS

Bank

Visit government site

Visit government site

Get news

Visit government site

Read blog

Make travel
reservations

Visit government site

Research for job

Bank

Bank

Get religious
information

10
11

Buy something

Get job information

Research for job

Bank

Research for job

Research for job

Bank

Download video

Create SNS profile

Watch video

Watch video

Get job information

Get religious
information

IM

12
13

Get job information

IM

Get job information

Get job information

Watch video

Rate product

Play games

Create blog

Download music

Download music

Get religious
information

Rate product

Play games

Rate product

14

Get health information

Bank

IM

Rate product

Get religious
information

IM

Read blog

15

Get religious
information

Visit government site

Get religious
information

IM

Play games

Watch video

Watch video

16
17
18
19
20
21

Podcast

Research for job

Play games

Auction

Auction

Read blog

Download video

Visit virtual world

Play games

Visit SNS

Read blog

Read blog

Auction

Get job information

Read blog

Rate product

Play games

IM

Download music

Podcast

Download video

Read blog

Download music

Download music

Download video

Research for job

Rate product

Download video

Download video

Download video

Get job information

Auction

Get religious
information

Auction

Visit SNS

Podcast

Visit SNS

Create blog

Auction

Create SNS profile

Podcast

Visit SNS

Podcast

Download music

Podcast

Podcast

Create SNS profile

Create SNS profile

Create blog

Visit SNS

Create blog

Create blog

Create blog

Create blog

Create SNS profile

Create SNS profile

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

Visit virtual world

22
23
24
25

Types of activities:
Information seeking and research
E-commerce and online shopping
Entertainment
Communication and social media

111

112

PART Three  ✦ librarians’ Perspectives

At this point, 45 percent of 70–75-year-olds are online (see figure 12.2). Despite
the disproportionate percentage of young people online, we’d be wise to recall that
the younger cohort will move through the demographic curve, and we can expect
future 55+ patrons to be significantly more online. Virtually all age cohorts were
increasing their online access between 2005 and 2008.
Although home Internet access is increasing quickly in all age cohorts, we know
that virtually all Americans have access to broadband Internet at home, work, school,
or the local library (see figure 12.3). This is a transformational platform. The library
plays a key role in bridging the various groups’ access to technology (including printers, scanners, searching help, etc.) as well as integrating access to both hard-copy
and electronic information along with training and support. Over the coming years
the number of devices accessing the Internet will increase dramatically, including
phones, cars, radios, games, and music players. This jump in access creates a very different world where ubiquitous connectivity and a variety of formats, going beyond
text into moving images and sound, greatly change the expectations of users about
what comprises a positive information experience. This change is much bigger than
the one created by television in the middle of the last century, and that change was
transformational, too.

Special Needs of 55+ Library Users
So there you have it. These 55+ users are a significant proportion of library users
and deserve to be treated as a savvy market, regardless of the presence of a minority
of e-challenged users. In many respects we have the services we need for the nonweb-literate. We call those traditional services, and they don’t need as much strategic
attention at this point. What does need strategic attention is the emerging cohort
of 55+ users who are quite different from the traditional seniors in libraries. There
are specific differences in their needs and interests. They have been using computers
as a cohort for decades, and many participated and continue to participate in the
development of these tools and innovations.
Two key areas require special focus. First is the physical changes that occur naturally as we age. Indeed, some devices and website designs are not optimized for an
older market. This lack of usability is not good if one is targeting that market! Barring the discovery of the Fountain of Youth, the issue of usability must be addressed.
Second, our interests change as we mature (or at least get older!). The interest of
older adults in story hours, for example, is likely to be for their grandchildren rather
than their children. We also know that increased population mobility means families
are spread far and wide—all over the United States and the world—and that many
in war zones have a strong Web connectivity to home. Also, the long-term trend of
family disruption through divorce and blended families means many older adults are
dealing with friend and family relationships that are quite complex. This complexity
means that electronic communication will increase in importance. In addition, topics of less personal interest to younger users, like genealogy, personal investing, pensions, retirement, and some personal health issues, are significantly more interesting
for older users.

68%
49%

100%
100%

93%

89%

90%
90%

87%

80%
80%

82%

70%
70%

87%

85%
85%

83%

80%
83%

80%

76%

60%
60%

2008
2005
80%

78%
71%

73%

68%

68%

50%
50%

62%
55%

57%
56% 45%

40%
40%
30%
30%

27%

20%
20%

26%

10%
10%
0%
0%

17%
12–17
1

18–24
25–29
2
3

30–34
35–39
4
5

40–44
6

45–49
50–54
7
8

55–59
9

60–64
10

65–69
70–75
11
12

76+
13

Note: Teens (age 12–17), November 2007 to February 2008, margin of error = ±3%; adults, December 2008, margins of error differ by subgroup.

Figure 12.2 Percentage of Americans online by age

69%
40%

68%
40%

71%
42%

68%
36%

67%
35%

66%
36%

60%
32%

100%
2008
2005

90%

80%
80%
70%
70%

68%

69%

68%

71%

68%

67%

66%
60%

60%
60%

58%
48%

50%
50%
40%
40%

42%

49%
40%

30%
30%

40%

42%
36%

35%

36%

31%

Series2

32%

20%
20%

27%

16%

23%

10%
10%
0%
0%

Series1

13%

12–17

1

18–24 25–29 30–34 35–39 40–44

2

3

4

5

6

45–49 50–54 55–59

7

8

9

60–64

10

8%
4%
65–69 70–75 76+

11

12

13

Note: Teens (age 12–17), November 2007 to February 2008, margin of error = ±3%; adults, December 2008, margins of error differ by subgroup.

Figure 12.3 Percentage of all Americans with broadband at home by age
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The next two sections of this chapter focus on these two issues and the changing
dynamic of library strategies for 55+ users. The next section will explore adaptations necessary to address the physical needs of 55+ users, including such areas as
eyesight, flexibility, hearing, and mobility. The last section will discuss opportunities
for addressing this sizable market’s demands for programs and services aimed at their
particular interests.

Adapting Library Technology to 55+ Patrons
Website Design Considerations
Although there is a wealth of literature and studies on the needs of older participants in computer-mediated experiences, the following lists cover some of the major
considerations. Selected reports, recommendations, and studies are included in the
recommended readings for this chapter. However, much of this work owes a debt of
gratitude to the work of Jakob Nielsen and the Nielsen Norman Group.
General research supports the following website design choices to increase comfort and usability for older users. Interestingly these guidelines generally apply to
younger users as well, although for different reasons. Teens and young adults tend to
be outliers on issues of color, smaller font size, and variety.
✦✦ Use sans serif typefaces such as Arial and Helvetica. Avoid condensed or

narrow fonts and serif or novelty typefaces.
✦✦ Use 12- or 14-point font size for body text.
✦✦ Ensure that text is not frozen and can be adjusted by the user. (Many
older users are quite comfortable setting the defaults in their browsers to
enlarged text.)
✦✦ Use medium weight or boldface type.
✦✦ Don’t use all caps except in headlines.
✦✦ Use underlining for links only, and ensure followed links change color.
✦✦ Double-space all body text.
✦✦ Use left justification for body text for older adults.
✦✦ Avoid using yellow, blue, and green in proximity.
✦✦ Avoid patterned backgrounds.
✦✦ Avoid unnecessary animation.
✦✦ Less is more.

Website Content and Organization Considerations
✦✦ Write with a positive tone and strive for simplicity and familiarity.
✦✦ Use the active voice and simple plain language, avoiding jargon.

Remember that the older generational cohort is quite diverse with respect
to speaking English as a new language.
✦✦ Use standard formats, and strive for consistency.
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✦✦ Break up long text pieces into smaller chunks, especially text that

will be read on-screen.
✦✦ Do not display text so that it runs landscape style on the full monitor.
✦✦ Ensure that images are relevant to the content.
✦✦ Use icons and symbols consistently.
✦✦ Strive for straightforward organization of the website.
✦✦ Ensure all icons have associated text and tell the story they are meant
to tell.
✦✦ Use pull-down menus sparingly.
✦✦ Avoid flash animations.
✦✦ Avoid unnecessary application downloads.

Website Usability and Training Considerations
✦✦ Ensure that help by telephone and electronic means is easily identifiable

and available. Help should be available at every point and not require
backtracking to a home page.
✦✦ Allow for feedback. Respond to feedback in a timely manner.
✦✦ Reduce barriers to entry, such as difficult bar code sign-in pages.
✦✦ Allow for testing of adaptive technologies for users with vision, hearing,
fine motor skill, and mobility issues.
✦✦ The Nielsen Norman Group website (www.nngroup.com) design rules are
a good place to start with respect to design consistency.
Usability testing and some research show that the 55+ user has core needs similar
to those of all users but that there are some life stage differences that are worthy of
focus and consideration.

Information Needs and the 55+ User
The “Generations Online in 2009” report from the Pew Internet and American Life
Project (Jones and Fox 2009) discovered that more than 50 percent of 55+ web users
used the Web to
1.
2.
3.
4.

E-mail
Search
Get health information
Research products

5.
6.
7.
8.

Buy something
Get news
Make travel reservations
Visit government sites

Significant numbers of 55+ web-accessing adults also used the Web to
1. Bank
2. Do research for a job
3. Get job information

4. Watch a video
5. Play games
6. Rate products
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7. Participate in auctions
8. Get religious information

9. Read blogs
10. IM

A small but significant number of 55+ web users created social networking site
profiles, blogged, podcasted, or downloaded music. Don’t ignore these activities,
because they will grow as the younger demographic cohort ages and continues its
current Internet behaviors. Indeed the numbers are likely similar to those of many
hobbies, such as philately, numismatics, genealogy, or gardening, which most libraries have no trouble supporting.
Topics that float to the top as key subjects of interest in the 55+ cohort include
health, finance, travel, sports, religion, genealogy, politics and advocacy, news (local,
national, homeland, and foreign), hobbies, and retirement. Each individual user in
this group has quite personal and specific goals. Unlike young users who may be
exploring a wide range of issues within these topical areas for educational or personal
reasons, older users are often specifically interested in their own or a loved one’s
health condition, their own financial situation, their own family’s history, and the
news from their homeland or in their other language. They are usually not trying to
cast about widely for general information but are seeking information that matches
their specific interests and often their own points of view. The challenge for librarians is to assist and train this group in broad searching skills rather than finely tuned
“finding” skills. Added to this is an increasing awareness of the need for safety, confidentiality, and privacy skills.
To address the program needs of 55+ users, we need to understand the specific
activities they are undertaking and determine how library staff and programs might
assist and improve the experience. Core end-user considerations involved in these
types of web pursuits include the following:
✦✦ fact finding and searching
✦✦ comparing and contrasting
✦✦ retrieving information
✦✦ buying an item (retail, web only, or auction)
✦✦ conducting banking, insurance, investment, and financial transactions
✦✦ communicating (e-mail)
✦✦ learning
✦✦ managing privacy and money

Each of these pursuits comes with its own set of issues and challenges. Because
55+ users did not grow up with an education system that taught critical information
literacy skills in an Internet environment, their skills can be a hodgepodge of competencies, likely learned on the fly at work or play. These skills also cover the gamut
in this cohort from expert to naive. Libraries can play a key role in this environment.
With respect to search and fact-finding activities, for example, older adults need to
develop critical information evaluation skills. These skills are especially important for
key subjects like health, politics, and travel. Because many people in the 55+ cohort
buy things online using credit cards and sharing personal information, libraries can
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teach safety measures for online purchases, including the identification and reporting
of scams. Building stronger skills for navigating online financial environments (banking, pensions, insurance, stocks, etc.) is also a unique opportunity for libraries.
Although e-mail is now routine for almost all web cohorts of 55+ users, a good
deal of training is required for instant messaging and communicating among the generations as well as for appropriate social networking behaviors and the sharing of pictures, videos, and recordings. Many older adults are also very involved in e-learning.
They may have been laid off from companies affected by changes in the economy and
find their core skills no longer in high demand. They choose to take courses on the
Web or local courses that include an online learning or research component. You can
see the high number of 55+ users who spend time job seeking online in the Pew data
(Jones and Fox 2009). Some retire or semi-retire and start to study topics that may
or may not be related to their work life. E-learning allows them to explore interests
that may have been postponed for many years. A few even turn these avocations into
paying work. And some are just lifelong learners. It is interesting how many discover,
or rediscover, the library as their partner in these pursuits. Teaching meta-learning
skills and how to use the suites of skills required to adapt to new modes of learning
in an e-learning environment is another opportunity for libraries. Of course, many
of these skills involve just the sorts of applications in which libraries are becoming
expert: wikis, collaboration environments, blogs, and other Web 2.0 applications.
This is the background of the 55+ library user at the start of the twenty-first
century. As a group they are neither poor nor rich, strong nor feeble, healthy nor
unhealthy, or anything else that pigeonholes them into some narrow stereotype that
limits their skills, abilities, and opportunities. By most measures this is a cohort that
is very supportive of libraries, so engaging and delighting them has positive benefits
on many levels.
The last section of this chapter focuses on various programs for libraries to consider implementing for the emerging 55+ cohort of users. Integrating the new technological context of Web 2.0 into these ideas is part of the plan. It’s not necessary
for the technology to lead or be obvious, but it does help to make these tactics leap
off the page.

Learning, Community, and Programs
for the 55+ User
The emerging challenge is to break the mold that largely considers programs to
have a date, place, and time. Although these can be great programs and many are
listed here, all types of programming need to be considered. Other options include
asynchronous programming, such as e-learning and web-based programs, as well as
asymmetrical programming (programming that does not have to follow a regular
schedule, such as drop-in events). The web technologies that are largely collected
under the rubric of Web 2.0 or Library 2.0 offer many opportunities for innovation.
In the following program suggestions, I mention a number of useful topics, but it is
the format that I’d like you to consider as the program.
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The Local Library Gardening Club Wiki
Build a wiki for your local gardeners. Involve local gardening clubs as partners. You
could even partner with local nurseries and greenhouses. You have the basics already:
you collect books that align with gardening in your climate, and you answer questions. With a wiki, people can share tips, trade shoots and plants, review books (and
plants) for your climate zone, and meet up at the library (inside or in the parking lot/
garden). Consider putting the gardening collection on a cart and joining the sidewalk
sales during planting season or move it right into the Garden Center. Build a collaborative blog, with photos of successful gardens and plants. Make the library plantings
a community garden initiative. This is the library at its best—as social glue.

Podcasting for Adults: Sharing Community Stories
Do your local folks have stories? Yes, they do. Scratch anyone and she or he has stories and memories of your town. Collecting local history has gotten so easy. Set up
podcasting days to record your folks’ stories. Try theme days—the state fair; memories of WWII, Korea, the Great Depression, or the Sixties. Collect these stories, add
them to your blog and iTunes, and you’ve got a library radio station broadcasting
interesting community memories. I’ll bet you find a few stars of the spoken word.

Teens and Seniors Partnerships—The Flickr Event
Just about everyone has a digital camera (or can borrow one). Are you looking for
ways to bridge the gap between the teens in your community and older folks? It’s
easy. Send the teens out on a mission. Ask them to take pictures of important places
or events about town. Again, you can choose a theme—historic buildings, local fairs,
school events, elections—then ask them to load the photos on Flickr (teach them CC
[Creative Commons] licensing, too). Next, have a group of interested adults organize
the photos using tags and labels and blog them into a story. Ultimately, you’ll end
up having the best visual tourist site in town! And you’ll have bridged the generation
gap, too.

Building Our Local History Vault—Scanning and Flickr Again
Have you heard about library scanning parties? It’s a safe bet that the 55+ user has
boxes of old photos (not hard drives’ full). Set aside a Saturday or Sunday morning.
Connect an easy scanner to a PC and ask folks to come in and share their photos.
Set a limit (for example, twelve photos per family), and choose a theme: The Fifties:
The World in Black and White, Christmas (or any celebration) through the Years,
Fun on the Farm (or in the City), or My Homeland/Roots. Folks get excited about
searching their photos and selecting the best to share with the community. Again, the
social glue strengthens, and people share their experiences. It all goes into an image
database that grows, and people learn tagging skills, blogging the photos, and creating albums and online exhibits. It’s a wild ride that can grow the library’s presence
and impact on communities and connect to the 55+ patron.
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Telling Kids’ Stories—Podcasting Made Easy
Do your users have a favorite children’s story? Has someone made one up? Is there
a classic story (that is to say, out of copyright) that users love? Ask them to come to
the library and record the classic or original stories that the children they care about
loved. It’s simple, and the stories will be archived in the library for every local child to
hear. There’s storytelling talent out there to be captured. You can even include stories
in heritage languages. You’ll likely be pleasantly surprised at the voice talents of your
users and the passion they put into a project like this. A side benefit is that this program inexpensively adds new resources to the library collection for prereaders, adds
bedtime stories to your collection for use at home, and helps visually impaired kids.
It can all start when you engage your 55+ neighbors.

The New News: Finding the News That You Care About Online
Newspapers, sadly, are closing or shrinking quite quickly. Most urban areas are limited to one local daily. Readers in the 55+ age range grew up in an era when news
came on paper, TV, or radio. Now people have access to an enormous number of
news sources, including online magazines and radio and TV available on the Web
or through their local library’s resources. Times have changed. Is everyone ready to
handle the deluge? This is where the library steps in. Teaching searching, RSS, aggregator, and quality evaluation and discovery skills is a big opportunity. One of the
top online papers in the United States is published in the United Kingdom. People
are casting their nets widely to be better informed and to address the decline of the
print media. The 55+ patron is a key target market for this training. The magic is in
addressing these users’ specific goals, not just generic news. Focus on their top topics
like health, finance, and hobbies.

[Insert Major Ethnic or Language Group Here] and the Web
You know the census results for your area. What are the top ethnic and language
groups in your catchment areas and communities? Where are people’s homelands?
What are the local clubs and associations that are based on ethnicity? Often, in the
55+ cohort, this localization can be a strength or a weakness. You may have a builtin social group, or you may have a prescription for isolation and loneliness. These
groups may also be less connected to the Internet than other groups are. Here’s where
libraries can play a big role. Teach folks how to reconnect with the news in their first
language or from their homelands where friends and relatives may still reside. Teaching them how to use Skype and free long distance can have obvious benefits. You
don’t really need to know their language to be successful in this strategy—they’re the
experts here. Dive in and make a difference. Again it’s not about the technology but
the engagement with users to meet their social and information needs.

Blogging for the Next Generation from the Big One
Setting up the library as a place for adults to blog is an interesting concept. Can your
library identify community leaders (or create a place for community leadership to
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emerge)? Do you have someone like Nancy Pearl, the famous librarian, author, and
NPR book reviewer, in your community? Who are your chief book lovers? Can they
blog for you? Can they comment on what they read and make recommendations? I
suspect the answer is yes. Is your library open enough to your communities?

Hidden Dollars—Getting the Most Out of Auction Sites
We know that older adults often have too much stuff. Yet they buy more and sell
quite a bit online. Some of the best-selling Dummies series books are the ones about
eBay and online auctions. We also know that this process is fraught with risk unless
it is well understood. Many libraries are full of books and electronic resources that
assist users in identifying antiques and collectibles and in valuing items. Libraries
could do very well in offering training and advice in handling these new economic
opportunities. In fiscally difficult times, the library can step up to assist with these
online yard sales on steroids.

Modern Writing Skills: Getting Published
On the popular 43 Things website (www.43things.com), one of the most common
things that people want to do is write—a book, poetry, short stories, a play. Many
people find that with their children grown or with retirement setting in, they now
have enough time to fulfill this dream. Of course, they don’t know where to start,
where to publish, where to get advice, and so on. What a wonderful opportunity
for libraries. We already have the resources to help folks. Now, can we develop programs, using the wonderful 2.0 tools now available, to connect latent writers to other
writers, to support groups, to training at the library and beyond? Can we provide a
place for them to publish their first creations? It can start with a blog or a short-story
writing contest or a poetry jam. It can start with a coffeehouse atmosphere or in a
classroom setting.

Driving to Florida (or Wherever) with Kids
Imagine (or remember) driving from New York to Florida with three kids in the
backseat. What do you need to know to make this ride bearable or even pleasant?
Think of a program that recommends books for the ride to each kid. Think of a program that shares games and tricks for making the ride great. Think of travel planning
for kids and finding sites of interest along the way. Think of a program that shares
what kids are interested in today—have they grown past J. K. Rowling to Stephenie
Meyer? Is it EverQuest, Wii, or WoW? Is “sick” in or out? “What’s hot and what’s
not” training for the 55+ set. I’ll bet Young Adult librarians can program for older
folks, too.

Online Financial Planning for the 55+ Adult
The 55+ user is more focused than any other demographic group on financial issues:
retirement, part-time work, wills and estates, health insurance, and more. Libraries
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have the collections and resources to support these topics and often provide programming to assist this group. Through partnerships and effective design of webbased information resources, the library can make a difference.

Internet Safety for Older Adults
Kids aren’t the only ones who need awareness and competency training in safe
Internet use. The solution isn’t in blocking sites but in developing individual and
community competencies about personal information management, privacy, scams,
phishing, viruses, and more, not only on general websites but also on online dating sites (one in eight Americans married in 2008 met online first), information
sites, and health sites. We know from Pew research that the 55+ user visits financial
management sites for online banking and investing and purchases items online at
auction sites like eBay or on retail sites. We must build twenty-first-century skills in
our communities, and libraries are best positioned to do this. Libraries that position
themselves as sources of good advice can only delight their communities and create
greater local success.

Great Grandparenting from a Distance: E-mail, Instant
Messaging, Blogging, and More
Being a grandparent in today’s world can be difficult. Families are spread out across
the nation and around the world. Thousands of people are overseas fighting wars,
and with most of these folks being Millennials and having quite facile skills with
the new technologies, we have a communication technology gap that could disrupt
families and our communities. Libraries can step in by offering training on and
access to these services, which are mostly freely available. When libraries target 55+
users with embarrassment-free training in advanced e-mail, instant messaging, blogging, Skype, YouTube/TroopTube, and more, they connect patrons and their families in marvelous ways. Knowing the basics as well as more advanced skills, such as
attaching photos, MP3 conversations, and so on, can create a world of difference for
families separated by hundreds or thousands of miles.

Saving Money Online
As I write this chapter, the world is immersed in a difficult recession. Libraries do
well in difficult times—we’re often free and deliver good value! Use increases. Can
we offer other money-saving tips to our patrons? Sure. How about a series of sessions
on saving money with the Web? Individual sessions on saving money with research,
Skype, coupons, tax preparation, and more can all be popular.

Wii Play, Too—Gaming for Adults
One of the surprises for me in the Pew Generations Online study was the high
placement of gaming by 55+ Internet users. I think different games are involved,
although there is probably some overlap. It seems that Wii, for example, is a gaming

121

122

PART Three  ✦ librarians’ Perspectives

system that spans the generations. On the other hand, I’ll wager that bridge, euchre,
Jeopardy, Scrabble, crosswords, and so on trend to older populations in popularity.
I hear that research shows that gaming activity helps in keeping brains and motor
skills nimble and can potentially stave off Alzheimer’s! Either way, electronic games
are a far more social activity than usually thought, and, according to Scott Nicholson
at Syracuse University, the vast majority of libraries offer gaming activities. It’s time
to think strategically about the demographic niches beyond teens when planning
gaming programs.

“Borrow a Senior” with Your Library Card
A few libraries around the world offer the ability to borrow people—yes, people. For
teachers, schools, recreation centers, and other cultural institutions, this is a great
way to find free speakers and programs. People have life experiences and stories.
How about folks talking about their collections, hobbies, travels, homelands, jobs?
Another popular group might be veterans. Libraries can catalog people just as well as
they catalog other resources!

Healthy Living: Health Information Online
for the 55+ Adult
Health information is a top search request of the 55+ adult. And the Web is full of
high-quality medical information along with loads of garbage. Finding the good
information and advice and identifying what can be trusted are important skills for
everyone. Libraries have access to quality print resources as well as the skills to teach
how to access appropriate health information on the Web. We must also consider
the proper alignment of health information with the medical literacy of each end
user. Some patrons can be quite expert about their own condition while others are
newbies just starting out.

Twenty-three Things for the 55+ Adult
Over the past two years, the 23 Things—Learning 2.0 movement worldwide has
made a huge impact on libraries and their ability to deal with new technologies.
Many libraries have extended this free, self-directed Web 2.0 skills training program
to their communities as well. Learning about how to learn online, blogging, digital
photos, RSS and newsreaders, wikis, portals, online applications like Google Docs,
podcasts, streaming media, and digital audio in a group or community is very powerful. Many older adults find the 23 Things program very energizing and empowering
as they learn to learn again and find that there are no barriers to achieving success in
the web-oriented world.

Genealogy Online
Libraries have been riding the genealogy juggernaut for years. This is a top hobby of
the 55+ cohort, and libraries have the skills to empower people to succeed even more
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at this family-oriented hobby. Because so much information is online, there are new
skills and sites to learn every day. A library blog and online training course can make
a huge impact. In addition, many libraries have photographed and indexed local
cemeteries to attract ancestry tourism groups to their area.

Travel Tips Online: Planning Your Next Trip
Travel is different for the 55+ user. As a group, they have less demand for hostels and
campsites and a greater chance of traveling long distances. Most travel is now booked
online, and identifying hotels, destinations, side trips, and the like is not only an
engaging process but also one that is filled with potential for fraud. Anticipation is
half the trip! Training in finding the most exciting and useful sites online as well as
sharing trips with neighbors represent opportunities for libraries.

Getting the Most Out of Your Mobile Phone:
Introductory and Advanced
Virtually everyone has a mobile phone today. That doesn’t necessarily mean that
everyone is using their phone to its full potential. Indeed, many folks in the 55+
generations had VCRs and couldn’t program them. The emergence of G3 smart
phones has produced an even greater demand for training to use all the features on
a cell phone. With the ability to access web and library services via the phone, it’s in
the best interests of libraries to provide help and advice.

YouTube: Tell Your Story
Has anyone missed the YouTube revolution? Just as we are experimenting with podcasts and blog postings for users to share stories and experiences with others, we can
do the same thing with YouTube and other streaming media. Set up events to film
older adults. People psychically connect to institutions that care about them and
their opinions and needs. It’s the library as theater!

Book Reviewing Skills
Libraries are about books for sure. And the world of books has changed immeasurably since Amazon.com arrived on the scene. A large part of Amazon’s success goes
beyond its vast inventory of new and used books to its capability for users to share
their opinions with a community of readers. Can we bring this excitement into the
library on an even greater scale? Initiatives such as LibraryThing for Libraries and
BiblioCommons allow library cardholders to comment on and review books they
have read. Some libraries have book review blogs that are shared by librarians and
end users. Others use APIs (application programming interfaces) to link to information on the websites of Amazon.com, Borders, Barnes and Noble, and so forth. Are
libraries prepared to encourage and train end users to share their opinions about
books and reading on our blogs and websites and OPACs as well as the retail sites
do? I think we are.
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Website Links for (Older) Adults
Many libraries have web pages on their sites for “seniors.” As we have seen throughout this chapter and this book, seniors are not a homogeneous population, and they
have as much in common with the general web user population as they have differences. They do have special needs, but these might be better promoted through
topical and interest-based pages. One way to target specialized messages is to use the
birth date in the patron record. Lists of links that have not been developed to address
the specific interests of this population are not as successful as they could be.

Social Networking for 55+ Users
Users in the 55+ age range are significantly less likely, at this point, to have a social
networking profile than are younger demographic cohorts. Older Americans are
more likely to suffer from shrinking social networks as they age. They may also
desire to be connected to younger family members. Teaching the facts about social
networking and its potential for connecting to friends and family can reap big benefits. It also allows people to make informed decisions about whether to participate.
Where there is interest there is an opportunity for libraries to communicate, share,
and play a role. Many libraries have Facebook and MySpace presences and are learning along with their users. Some have been successful in adding OPAC and reference
services into their social sites.

Conclusion
So there you have it. If you follow the goals of good website design and ensure that
your online presence is easy to learn, remember, and use, and if you combine that
accessibility with real and virtual programs that are interesting and engaging, then
you win. Your library wins, and your community wins. And the older adult is recognized as a viable and important market for customized library services.

Recommended Reading (with thanks to K. Davis)
Bray, H. 2005. Adapting PCs to an aging population. Boston Globe, January 31. www
.boston.com/business/globe/articles/2005/01/31/adapting_pcs_to_an_aging_
population/.
Chadwick‑Dias, A., D. Tedesco, and T. Tullis. 2004. Older adults and web usability: Is
web experience the same as web expertise? Extended abstracts of the 2004 conference on
human factors and computing systems. Conference on Human Factors in Computing
Systems, Vienna, Austria. New York: ACM Press, 1391–94.
Coyne, K. P., and J. Nielson. 2002. Usability for senior citizens. April 28. www.useit.com/
alertbox/20020428.html.
Davis, K. 2005. Designing usable web sites for senior citizens. University of Texas at Austin.
http://kristinmdavis.com/projects/usability_for_seniors.html.
Emerging tool helps to ensure accessibility and usability for the visually disabled. July 26,
2004. www.thematuremarket.com/SeniorStrategic/imprimer_texte.php?numtxt=
2665&idrb=5#.

Old dogs, new tricks
Hanson, V. L. 2001. Web access for elderly citizens. Workshop on Universal Accessibility
of Ubiquitous Computing. Proceedings of the 2001 EC/NSF workshop on universal
accessibility of ubiquitous computing: Providing for the elderly. New York: ACM,
14–18. ACM Digital Library. http://portal.acm.org/citation.cfm?id=564526.564531.
Institute for Future Studies. 2007. Usability and ergonomics considerations on elearning
of older adults. Austria, June 20. http://82.223.160.93/site/Output%202%20-%20
usability %20and%20ergonomics%20report.pdf.
Jones, S., and S. Fox. 2009. Generations online in 2009. Pew Internet and American Life
Project. www.pewinternet.org/Reports/2009/Generations-Online-in-2009.aspx.
National Institute on Aging, National Library of Medicine, and National Institutes of
Health. 2001. Making your web site senior friendly: A checklist. Washington, DC.
www.nlm.nih.gov/pubs/staffpubs/od/ocpl/agingchecklist.html.
Nielsen Norman Group. Web usability for senior citizens: 46 design guidelines based on
usability studies with people age 65 and older. www.nngroup.com/reports/seniors/.
Pew Internet and American Life Project. www.pewinternet.org.
Rosenfeld, L., and P. Morville. 1998. Information architecture for the World Wide Web:
Designing large-scale web sites. Sebastopol, CA: O’Reilly.
Senior Learning: Adapting e-learning techniques for integrating senior citizens in the
new digital world. 2008. Senior citizens e-learning needs report. Ulm University.
September. http://82.223.160.93/site/Output%201%20-%20Senior%20Citizens
%20elearning%20needs%20report.pdf.
Underhill, P. 1999. If you can read this you’re too young. Why we buy: The science of
shopping. New York: Simon and Schuster, 129–40.
Van Duyne, D. K., J. A. Landay, and J. I. Hong. 2003. The design of sites: Patterns,
principles, and processes for drafting a customer centered web experience. Boston:
Addison‑Wesley.

References
Jones, S., and S. Fox. 2009. Generations online in 2009. Pew Internet and American
Life Project. www.pewinternet.org/Reports/2009/Generations-Online-in-2009
.aspx. See also Generations online: Charts. www.pewinternet.org/Presentations/
2009/Generations-Online-in-2009.aspx.
Nielsen, J. 2002. Usability for senior citizens. www.useit.com/alertbox/seniors.html.
Strauss, W., and N. Howe. 1991. Generations: The History of America’s Future, 1584
to 2069. New York: Morrow.

125

Index

A
AARP, 42, 58, 80–81
Abram, Stephen, 107–125
access to libraries
in community context dimension,
80–81
participatory librarianship and,
100–101
role of librarian and, 103–104
Achenbaum, Andrew, 64–65
active wisdom
defined, 49
institutional opportunities, 53–55
retirement and, 49–51
Active Wisdom Conversations, 53–55
adaptation in aging, 37
adult learning and development
collaboration in, 26–27
community context dimension of,
80–83
constructive-developmental theory,
24–26
experiential dimension of, 85–89
immigrants and, 73
individual associations dimension of,
83–85
institutional opportunities, 31
libraries as learning centers, 24
pillar-practices-for-growth, 27–31
potential programs, 117–124
supporting, 23–24
Adulthood I stage, 50
Adulthood II stage, 50–55
Age in America project, 67–69
age structure
by class, 9–10
demographic shift within, 3–4, 6
by family status, 7–8
by gender, 7–8
by health status, 10
by labor force participation, 10–12
marital status by, 7–8
online usage by, 108–113
by place, 6–7
population change impact on, 4–6

Aging 2020, 81
“aging in place,” 7, 81
Aging in Place Initiative, 81
aging population. See older adults
agreements (Conversation Theory), 99, 101
Agrigoroaei, Stefan, 15–22
Amazon.com, 123
amenity retirees, 7
American Society for Information Science
and Technology (ASIS&T), 97
American Visionary Art Museum, 66
Americanization, 73
Art of Aging exhibition, 66
Ashton, Rick, 74–75
Asset-Based Community Development
(ABCD), 81–82
Atchley, Robert C., 33–38
Atlantic Philanthropies, 44
auction sites, 120

B
Baby Boomers, 108–111
Baltimore Museum of Art, 66
Bangor Public Library (Maine), 84–85
Bateson, Mary Catherine, 49–55, 64
Berkeley (California) Museum of Arts,
66
BiblioCommons initiative, 123
biogerontology, 130
blogging, 119–121, 130
Blum, Jessica, 23–32
Boise Public Library (Idaho), 72
book recommendations, 120
book reviews, 123
Boomerang collaboration, 44, 88
borrowing people, 122
Boston Globe, 71–72
brain plasticity, 130
Brantley County (Georgia) Library, 72
Butler, Robert N., 63–64

C
California Humanities Council, 67
California State Library, 44–45
Canisius College, 65

Career Transition Study (Connecticut),
42–43
caregiving, 8, 13
Carnegie Corporation, 73
Center for Creative Aging, 89
challenges for librarians
happiness, 131–133
human brain, 129–131
laws of library science and, 127–128
technology, 128–129
Cicero, 17
Civic Ventures, 88
Clarion Group, 41
class. See socioeconomic status (SES)
Close, Chuck, 66
cognitive health
Active Wisdom Conversations, 53–55
brain plasticity and, 130
constructive-developmental theory on,
24
metacognition, 98
promoting, 15–17
protective factors, 19
taking control over, 17–18
Cohen, Gene, 89
cohort effect, 7
Colby College Museum of Art (Maine), 66
collaboration
in adult development, 26–27
Boomerang, 44, 88
Life By Design NW, 44
projects for older adults, 133
collegial inquiry (pillar practice), 29–30
Coming of Age concept, 102–104
Committee for Immigrants in America, 72
Communities for All Ages planning
approach, 81
community context dimension of place
issue of access, 80–81
issue of economic role, 82
issue of local planning, 81–82
issue of urban development, 82
Conference Board, 42
consciousness-raising, 53–55
constructive-developmental theory, 24–26

141

142

INDEX

container effect, 41
control over health and aging, 17–19
conversants (Conversation Theory), 98, 101
Conversation Theory
agreements in, 99, 101
conversants in, 98
defined, 98
language in, 98, 101
memory in, 99, 101
supporting older adults, 100–102
conversations
Active Wisdom Conversations, 53–55
cross-generational, 104
older adult, 100–102
cosmic dimension (gerotranscendence), 36
Creating Aging-Friendly Communities, 81
Creative Commons licensing, 118
cultural experiences, 89, 130
cultural institutions, emerging role of,
63–70

D
Dean, Thomas, 79
death rate, population change and, 4–5
democratic spaces, 75–76
Drago-Severson, Ellie, 23–32
Drucker, Peter, 45
Dychtwald, Ken, 40

E
Eckhart, Meister, 33
economic role of libraries, 82
educational experiences, 87
“elder boom,” 63
Elder Grace exhibition, 66
elder, role of, 36
Elderhostel, 87
e-learning, 117
e-mail, 117, 121
EngAGE Across Generations program, 67
English as a New Language (ENL), 74, 76
environment
influence of, 130
participatory librarianship and,
100–101, 103
Environment and Identity in Later Life, 90
Erikson, Erik, 41–42
e-topia (Mitchell), 80
Exhibiting Signs of Age exhibition, 66
experiential dimension of place
about, 85–86
cultural experiences, 89
educational experiences, 87
informational experiences, 89
social experiences, 86–87
transitional experiences, 88

F
The Faces of Change project, 74
family status, age structure by, 7–8

Feinberg, Sandra, 76
Fernandez, Alvaro, 130
fertility rate, 4–5, 8
financial planning, 120–121
Flickr website, 118
Florida, Richard, 82
43 Things website, 120
Free Library of Philadelphia, 102–103
Freedman, Marc, 85
Freud, Sigmund, 39

G
gaming, 121–122, 132
gender
age structure by, 7–8
caregiving and, 8
home ownership and, 9–10
life expectancy changes by, 5
marital status by, 7–8
genealogy, 122–123
generation, defined, 11–12
Generation X, 108–111
Generation Y, 108–111
gerotranscendence theory, 36
G.I. Generation, 108–111
Gibran, Khalil, 39
goal-setting, developmental view of, 27
Going Strong exhibition, 65
Goldberg, Elkhonon, 130–131
Golden Blessings of Old Age exhibition, 66
Greenfield, Carol, 88
Growing Older in Nebraska program, 67

H
happiness, 131–133
Havel, Václev, 131
health status
age structure by, 10
online information, 122
optimizing, 15–22
Hebrew Union College, 66
Higgins, Chester, Jr., 66–67
home ownership, 9–10
Hourglass blog, 130
Howe, Neil, 58
Hunts Point’s Library (New York), 91
Husock, Howard, 42

I
IBM, 97, 100
Idaho Library Futures Conference, 133
Images of Old Age exhibition, 64–65
immigrants
connecting with older, 76–77
democratic spaces and, 75–76
historical background, 72–73
importance of libraries to, 71–72
library services today, 73–75
See also migration patterns

income, age structure and, 9
individual associations dimension of place
library as Third Place, 83
local associations and, 84–85
memory and, 84–85
self-image and, 83–84
information-seeking
library as place for, 89
life course model and, 57–61
needs of older adult, 115–117
instant messaging, 121
Institute for the Future, 132
Institute of Gerontology (University of
Michigan), 64–65
Institute of Museum and Library Services,
68
institutional opportunities
Active Wisdom Conversations, 53–55
for adult development, 31
for aging population, 12–14
challenges for librarians, 127–134
for cultural experiences, 89
for educational experiences, 87
for engaging immigrants, 71–78
for informational experiences, 89
for information-questing, 57–61
for library as place in aging society,
79–94
for longevity revolution, 63–70
for optimizing health, 19–21
for purposeful work, 44–45
serving older adults, 107–125
for social experiences, 86–87
for transitional experiences, 88
instrumental way of knowing
about, 25
developmental differences, 26–27
pillar-practices-for-growth, 29–30
supports and challenges, 28
Internet
information needs of older adults,
115–117
online usage, 108–115
programs for older adults, 117–124
Iowa Project on Place Studies, 79

J
Jane Addams School for Democracy (JAS),
72, 75
Jewish Institute of Religion Museum (New
York City), 66
Jones, Plummer Alston, 73
Jureller, Pamela H., 97–105

K
Kari, Nan, 71–78
Kegan, Robert, 24–25
Kent, Fred, 81, 92
Kidahashi, Miwako, 57–61

INDEX
King, Tabitha, 84–85
knowing, ways of
about, 25–28
pillar-practices-for-growth, 29–30
knowledge management
participatory librarianship and,
100–101, 103
problems of, 97–99
Koontz, Christine, 80
Kruger, Laura, 66
Kusnerz, Peggy Ann, 65

L
labor force participation, age structure by,
10–12
Lachman, Margie E., 15–22
language
in Conversation Theory, 98, 101
searching for ethnic groups, 119
Lankes, R. David, 97–105
leadership (pillar practice), 29
Libraries for the Future, 67–68, 85
LibraryThing for Libraries initiative, 123
Life By Design NW collaboration, 44
life coaching, 58
life course model, 58–60
life expectancy
changes in, 5, 40–41
by class, 9–10
by family status, 7–8
by gender, 7–8
increased, 63
longevity revolution, 63–70
optimizing health and, 17
race and, 5, 8–9
Lifelong Access Fellows, 79–80, 86
lifestyles
life course models for, 59
optimizing health and, 17–18
Lightfoot, Kali, 90
literacy skills, 17
livability, defined, 80–81
local associations, 84–85
local planning, 81–82
location. See place
Long Overdue study, 91
longevity revolution, 63–70
The Longevity Revolution (Butler), 63
Luria, Alexander, 130

M
Maine Humanities Council, 67
Manhattan Institute, 42
Manheimer, Ronald J., 57–61, 87
Mapplethorpe, Robert, 66
marital status, by age and gender, 7–8
Marshall, Joanne Gard, 3–14
Marshall, Victor, 3–14
Mather Cafés (Chicago), 90

McGonigal, Jane, 132
McKendree, Bill, 41
meaning
search for, 41–43
spirituality and, 35
memory
control over health and aging, 18
in Conversation Theory, 99, 101
in individual associations dimension,
84–85
men
age structure diversity, 7–8
caregiving and, 8
life expectancy changes for, 5
mentoring (pillar practice), 30
metacognition, 98
MetLife Foundation, 67
Middle Country Public Library (New
York), 76
Midlife in the United States (MIDUS), 18
migration patterns
aging in place and, 7
population change and, 4–5
race and, 8
Milam, Danielle, 74–75
Millennials, 108–111
Miller, Ethelbert, 91
Minneapolis-Hennipin County Public
Library system, 76–77
minorities. See racial groups
Mitchell, William, 80
mobile phones, 123
mortality rate, population change and, 4–5
Moss, Peter, 75
motivation, participatory librarianship and,
100–101, 103
multigenerational population, 51–52, 81,
104
Multnomah County Public Library
(Oregon), 44

N
Nashville Chamber of Commerce, 82
National Assessment of Adult Literacy, 17
National Council on Aging, 42, 65
National Endowment for the Arts, 17
National Endowment for the Humanities,
65, 67–68
National Origins Act (1924), 73
nature, sacred in, 33
Nebraska Humanities Council, 67
Neo Golden Years life model, 59–60
net worth, 9
neuroplasticity, 130
Nevelson, Louise, 66
New Haven Public Library, 84
New York Academy of Medicine, 81
New York Historical Society, 66
New York Public Library, 73

New York State Museum (Albany), 66
New York Times, 128–129
Newark Public Library (New Jersey), 72
news, online, 119
Newton Public Library (Massachusetts), 44
Next Chapter, 88
Nicholson, Scott, 122
Nielsen, Jakob, 107, 114
Nielsen Norman Group, 107, 114–115
North Carolina Center for Creative
Retirement, 87
Northwestern University, 81–82
Nussbaum, Paul, 130

O
obesity, 17
obligations of libraries, 97
Oldenburg, Ray, 83
older adults
adaptation in aging, 37
adult learning and development,
23–32
defined, 39–40
implications of aging patterns, 3–14
information needs of, 115–117
Internet usage, 108–112
optimizing health, 15–22
potential programs, 117–124
role of libraries in serving, 107–125
special needs of, 112–114
spirituality and, 33–38
work and purpose of, 39–46
optimizing health
controlling health and aging, 17–19
health promotion, 15–17
institutional opportunities, 19–21
protective factors, 19
Osher Lifelong Learning Institute, 87, 90
Out of the Mouth of Babes exhibition, 66
outreach programs, 85

P
Parade magazine, 18
participatory librarianship
about, 99–100
coming of age example, 102–103
cross-generational conversations, 104
elements in, 100–101
role of librarian in, 103–104
supporting older adult conversations,
100–102
Partners for Livable Communities, 81
Pask, Gordon, 98
The Passage of Time... program, 67
Pearl, Nancy, 120
Pelican Rapids Public Library (Minnesota),
74
Petersmayer Family Foundation, 68
Pew Generations Online, 121

143

144

INDEX

Pew Internet and American Life Project,
108–111
pillar-practices-for-growth, 27–31
Pink, Daniel, 131
place
age structure by, 6–7
community context dimension of,
80–83
defined, 79
experiential dimension of, 85–89
individual associations dimension of,
83–85
race and, 8–9
symbolic value of, 90–92
Place Studies discipline, 79
podcasting, 118–119
Pogue, David, 129
population aging. See older adults
population change
causes of, 4–6
fertility rate and, 4–5
migration patterns and, 4–5
mortality rate and, 4–5
multigenerational population, 51–52
by selected age groups, 6
Portfolio Life life model, 59–60
poverty threshold, age structure and,
9–10
Project for Public Spaces (PPS), 81
public spaces, 81–82, 92
publishing writings, 120

R
racial groups
class and, 9–10
engaging immigrants, 73–75
health status and, 10
home ownership and, 9–10
life expectancy and, 5, 8–9
Ranganathan, S. R., 127
Reading America program, 67, 85
“recession sanctuaries,” 71–72
REFORMA, 73–74
Reierson, Deb, 76
Reimagining Age Project, 68
religion, spirituality and, 35
Research!America, 18
retirement
background, 49–51
changes in meaning, 49
conceptual frameworks for, 58
life course model approach, 58–60
need for information about, 57–61
Re-Visioning Retirement (Dychtwald), 40
The Rise of the Creative Class (Florida), 82
Ristou, Stephen, 39–46
Rothstein, Pauline, 127–134

S
sacred in nature, 33
sages, defined, 36–37
Salt Lake City Library System, 90
sandwich generation, 57
Scheie, David, 71–78
Scherer, Jeffrey, 84
Schull, Diantha Dow, 63–70, 79–94, 127
Second Career life model, 59–60
Segal, George, 66
self-authoring way of knowing
about, 25
developmental differences, 26–27
pillar-practices-for-growth, 29–30
supports and challenges, 28
self-image, 83–84
self-transcendent dimension (gerotran
scendence), 36
seniors. See older adults
Shades of L.A. outreach program, 85
SharpBrains group, 130
Silent Generation, 108–111
Silver Editions Project, 65
Smithsonian Institution Traveling Exhibition Service (SITES), 65
Snowden, David, 97
social differentiation
by class, 9–10
by family status, 7–8
by gender, 7–8
by health status, 10
by labor force participation, 10–12
social experiences, 86–87
social networking, 116, 124
social selectivity dimension (gerotranscendence), 36
socializing way of knowing
about, 25–26
developmental differences, 26–27
pillar-practices-for-growth, 29–30
supports and challenges, 28
socioeconomic status (SES)
age structure by, 9–10
health and, 18, 20
spirituality
defined, 33
developing capacities, 33–35
experience of aging and, 35–37
meaning and, 35
religion and, 35
Strauss, William, 58
supervisors, expectations for, 27
symbolic value of place, 90–92

T
T. B. Scott Free Library (Wisconsin), 83
teaming (pillar practice), 29

technology challenges, 128–129
Tempe Connections initiative, 86
Tempe Public Library (Arizona), 44, 86
Temple University, 81
Terkel, Studs, 39
Third Place, 83
Thomas, Selma, 63–70
Tillich, Paul, 33
Traditional Golden Years life model, 59–60
Transition Network, 58
transitional experiences, 88
travel tips, 123
23 Things website, 122

U
University of Maine, 90
University of Massachusetts, 67
University of Michigan, 64–65
urban development, 82
Urban Libraries Council, 74

V
Veterans History Project, 85
Virginia G. Piper Charitable Trust, 44
VolunteerMatch, 45
Vygotsky, Lev, 130

W
Wang, Harvey, 65
ways of knowing
about, 25–28
pillar-practices-for-growth, 29–30
wealth, defined, 9
websites
pages for seniors, 124
special needs of older adults, 114–115
usability of, 107
Welcome, Stranger (Ashton and Milam), 74
A Whole New Mind (Pink), 131
WHYY radio station, 103
Wiggin, Kendall, 80
Wii system, 121–122
wikis, 118
women
age structure diversity, 7–8
caregiving and, 8
life expectancy changes for, 5
work and purpose
change and longevity, 40–41
language of aging, 39–40
meaning of, 39
notion of purposeful work, 41–43
Work Extender life model, 59–60

Y
YouTube website, 123

Edited by Pauline Rothstein and Diantha Dow SChull

 Proactive ideas that serve the increasing longevity of your patrons
 Different perspectives on longevity from a variety of scholars and
experts
 A section on librarians’ responses to the issues
Supporting this growing population is a concern of many. Boomers and
Beyond will help you find ways to be creative and take the initiative to
build a better service model for these customers.

www.alast o r e . a l a . o r g

Rothstein / SCHULL

Yo u may also be interested in

b o o m e r s a n d b e y o n d 		

A roadmap to the trends and perspectives on the library’s role in
meeting the needs of our aging population, this book offers

			

American Library Association
50 East Huron Street
Chicago, IL 60611

9 780838 910146

1-866-SHOP ALA
(1-866-746-7252)
www.alastore.ala.org

ALA

ISBN 978-0-8389-1014-6

boomers and beyond
reconsidering the role
of libraries

